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Profile & History

Yahoo Japan Corporation and its consolidated subsidiaries and
affiliates (the “"Group”) provide Internet users with a wide range

of services, including directory search, information, community,
commercial, and mobile services. Our Web site is the overwhelming
leader in Japan in the number of users and page views.

Utilizing its dominant position in the industry as a business
" Consolidated Statements of Changes N resource, the Group is aggressively developing its advertising,

in Shareholders’ Equity auction, comprehensive hroadband Yahoo! BB, and other businesses.
8 The Group intends to continue diversifying its earnings to further
strengthen its business base.

The Group's results are divided into seven businesses, as shown in
the diagram at right. The net sales of each business are classified
according to revenue source into four sales services categories,
namely, advertising, business services, personal services, and other,
as shown helow.

Revenues, by Sales Services Category
Important Considerations

M Advertising

[ Business Services
Personal Services
Other

Regarding This Annual Report

. Beginning with the fiscal year ended March 31,
2004 (fiscal 2003), Yahoo Japan Corporation
(the”Company”) altered its method of booking (Billions of yen)
sales. Figures in this annual report for fiscal years 120
preceding fiscal 2003 have been revised to reflect
this change in accounting method.

2. Commencing with fiscal 2001, the Company has 1998/3
been reporting on a consolidated basis. Readers Listed on the
are advised that figures for fiscal 2000 are on a JASDAQ market
nonconsolidated basis. However, because the 80
. e . 1997/3
Company had no consolidated subsidiaries during Started
the period up to and including fiscal 2000, there is Yahoo! JAPAN
no difference between consolidated and 1996/3 services
nonconsolidated figures for that period. Establishment of
3. This annual report contains forward-looking Yahoo Ja_pa"
statements. Readers are cautioned that a number 40 Corporation
of important factors could cause actual results to
differ materially from those predicted.
4. For a detailed account of the factors that could
affect performance, please see the section entitled
Risk Factors. Readers should be aware that

performance-affecting factors include, but are not 0 -
limited to, those mentioned in the Risk Factors 1996/3 1997/3 1998/3 1999/3

section.
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2005/3
Started
Yahoo! Rikunabi
2004/3
Listed on the Made Firstserver, Inc.,
2003/3 ;i]rs'frsicti(;r: ofk a subsidiary
Introduced E € ho Yo Stoc Takeover of
listing fees and xehange ALPS MAPPING K.K. Other
L 200273 transaction feesfor business ... 6% of total sales
Introduced Yahoo! Auctions

+57% year on year

| .
Yahoo! Auctions Made Netrust, Ltd.,

2000/3 .perst?rTaI . a subsidiary
. identification
Started online

uoijaag jeroueuly

. . system (currently Started a paid search Personal
shopping service . . . .

: . Yahoo! Premium service, Sponsor Site Services
Yahoo! Shopping membership) 41% of total sales
and online Started
auction service Started Yahoo! Payment +36%

Yahoo! Auctions comprehensive (currently Yahoo! ezPay) year on year
broadband service ~ . ~
Yahoo! BB gusn]ess
ervices
Made
0,
e-Shopping! Books CORP. 20% of total sales
(currently Seven and 0
................................... Ycéfp.)., .a.S.Ll‘b.S‘Idl.ai'\; csccscccsss \+74A) year on year)
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Advertising
33% of total sales

L+75% year on year
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2000/3 2001/3 2002/3 2003/3 2004/3 2005/3

(For the years ended)
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